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Jurassic World Exhibit 
Case Study
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Overview

We were retained by CityNeon, the creator and 
producer of the Jurassic World exhibits, to review 
the audience journey and create a report with 
recommendations for content augmention, to be 
presented to their partners at Universal Studios. Augmented Content 

Journey Mapping
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Our brief was to assess how we might augment 
the current journey to increase engagement with 
the exhibit content. The immersive timed exhibit 
experience was successful but it was felt that 
opportunities existed to create more content rich 
moments within the existing experience. 

The overall process included mapping the 
existing experience, identifying opportunities, 
ideation of options, and finally a proposal for a 
selected activation (the explorer kits). 
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We reviewed the visitor behavior and experience 
flow for the first location in China. This study was 
conducted remotely due to constraints with the 
pandemic. We reviewed footage, photography 
and interviewed local designers to understand 
how the experience flowed. 
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We generated a detailed analysis document 
that summarized message delivery, dwell time, 
active/passive engagement, solo/shared 
experiences and sensory stimuli. We identified 
areas of opportunity for developing content 
engagement.
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We facilitated a series of Ideation workshops 
with the design team to share the initial flow 
assessment findings and brainstorm possibilities 
for augmentation.

The Ideation phase generated concepts for AR 
Group and Shared Experiences with 
environment and media design, interactive 
features such as bump-drops, sharing and 
location triggers, as well as AR interactives on 
personal devices, creative apps and a physical 
‘explorer kit’ to support differentiated journeys 
throughout the exhibit.  
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The ideas were assessed in a Desirable / 
Feasible / Viable matrix for alignment with 
goals. The Explorer kit concept was identified 
as the initial solution to pursue. We developed 
the Explorer kit concept in more detail to 
create a brief for the report recommendation.  
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We used the Experience Map to develop the 
Explorer Kit application that would support the 
content track at different stages of the audience 
journey. Three content tracks were identified that 
would illuminate different areas of focus for the 
underlying content: Junior Genetics Engineer, 
Raptor Trainer Apprentice and CGI Tech Intern. 
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A quiz was prototyped that would return the 
result for the Explorer track. The quiz would be 
made available via QR code during queuing. 
Visitors could then purchase their Explorer Kits 
at a Point Of Sale kiosk prior to entry. Test the 
quiz prototype here

https://xd.adobe.com/view/91adab60-f884-4ac4-ac2b-007a895683e1-c4fe/screen/8f9ce8be-98f4-458c-a25e-86e9a3cc269b/?fullscreen
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The Explorer Kit cards would provide prompts 
and activities to activate the content at different 
points in the journey. This meant the audience 
could return to the exhibit and experience the 
content from a different perspective each time. 
The Kit was discussed as an analog solution in 
the first phase to beta-test the concept, but 
with the potential for greater tech-enhancement 
as features such as app-enabled AR and 
Bluetooth were integrated. 

Shown at right are concept mock-ups for the 
design team to carry forward for 
implementation, and the curatorial direction for 
the Explorer track activations and card prompts. 
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Thank You
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