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A creative brief that 
guided the development 
of the event identity, and 
included both visual and 
written direction laid 
out a clear intent and 
strategic approach for 
this inaugural B2B tech 
event. 

This project was 
performed while 
employed by Sparks
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The design team then 
translated this direction 
and identity into 
environments, artwork,  
motion graphics and 
scenic applications.
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The brief was broad 
and addressed not just 
aesthetics but the manner, 
character and intent of 
content delivery during 
the event. 
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In my role as the Agency 
creative lead I worked 
with the strategy team 
and with the client to 
develop a comprehensive 
conceptualization of all 
attendee experience 
touchpoints. 
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The design process 
assisted the client in the 
transition from 2D to 3D 
by providing detailed  
renderings for the expo 
floor and exhibit designs.
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Images from the event 
showed the culmination 
of  the event identity and 
experience developed 
for this first B2B event for 
CSC.
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