
C200 Annual Conference Case Study
Engagement Strategy

Storycraft Lab was brought on board to support the content and 
audience engagement strategy for this event. 

We ran weekly workshops to deep dive into journey mapping and created 
a comprehensive experience map document that helped to align a variety 
of stakeholders, team members and partners. 

Our role extended from Strategy into Creative and as the project 
progressed we assisted with motion content  as well as workshop delivery. 



C200 Annual Conference Case Study
Engaging Attendees – Focus Groups during development

One of the innovations this group took was to run an audience facing focus group to get input from attendees about what they needed and wanted the event to be. 



C200 Annual Conference Case Study
Engaging Attendees – Profiles tool

This event is for female leaders – so the 
profile tools created leant on leadership 
styles and provided a lens through which 
attendees could curate their experience. 



Engaging Attendees – Playbooks and Materials
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Content engagement sessions 
were designed with audience 
profiles in mind and provided 
a variety of ways to connect 
with others. 

All workshops included 
supporting materials to easily 
capture the discussion 
outputs.



Empowering Engagement –Session Guides
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Each session type included 
guides for attendees and 
speakers so that the group 
could plan ahead and 
understand the session flow. 



Creative Direction and Design
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We developed the event branding and assets as 
well as the design for the event registration site. 



Creative Direction and Design
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Working with our friends at Hubb we customized the platform to pull the event 
thematic through to the lobbies, boutiques and general session theater. 



Creative Content
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We were also asked to assist with motion content – sizzle reels, show 
openers, animations, bumpers and interstitials as well as navigational 
videos. More examples to come for that work, post event!


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8

